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Most survey research on consumer privacy is sponsored by commercial firms that oppose the expansion of consumer privacy laws.  This cabins the scope of inquiry and narrows the possible range of debate among policymakers when considering information privacy policy.  

This survey research project explores three critical issues overlooked by for-profit firms: the gap between consumers' knowledge and actual privacy laws and practices, the tradeoffs consumers are willing to make for privacy protections, and the privacy-seeking behavior that consumers engage in.  Papers released in 2007 focus on a California-only sample, surveyed by UC Berkeley’s Survey Research Office.  In 2008-9, this project will be expanded to the national level.

Products of this Project to Date:

Chris Jay Hoofnagle & Jennifer King, What Californians Understand About Privacy Offline (May 15, 2008), available at SSRN: http://ssrn.com/abstract=1133075 (under review by the Journal of Consumer Affairs)

Jennifer King & Chris Jay Hoofnagle, A Supermajority of Californians Supports Limits on Law Enforcement Access to Cell Phone Location Information (April 18, 2008), 

available at SSRN: http://ssrn.com/abstract=1137988 (accepted by the 2008 Telecommunications Policy Research Conference)

Chris Jay Hoofnagle & Jennifer King, What Californians Understand About Privacy Online (forthcoming September 2008)
