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There is no reliable way for consumers, regulators, and businesses to assess the relative rates of identity fraud at major institutions.  This lack of information prevents a consumer market for safety from identity crimes from emerging.  As part of a multiple strategy approach to obtaining more actionable data on identity theft, the Freedom of Information Act is used to obtain complaint data submitted by victims in 2006-2008 to the Federal Trade Commission.  This complaint data identifies the institution where impostors established fraudulent accounts or affected existing accounts in the name of the victim.  Proprietary and federal bank regulator data were used to create comparative fraud ranks at leading US companies, focusing on major banks, retailers, and telecommunications companies.  A series of papers based on this data operate as a proof of concept that information about rates of identity crimes can illuminate the efficacy of different industries and companies in preventing consumer harm.  

Products of this Project to Date:
Chris Jay Hoofnagle, Measuring Identity Theft (Version 2.0), available at http://ssrn.com/abstract=1152082
Chris Jay Hoofnagle, Measuring Identity Theft at Telecommunications Companies (in progress; to be presented at the 2008 Consumer Issues Conference)

Chris Jay Hoofnagle, Measuring Identity Theft (Version 3.0) (in progress)
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